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HOLDEN MASTER PLAN KICKOFF LETTER
Press Release 
 
FOR IMMEDIATE RELEASE 
To: Landmark Editor 
From: Town of Holden, Master Plan Steering Committee 
Contact: Elizabeth Wood, CMRPC (307) 751-0296 
 

Holden Master Plan Kicks Off with Community 
Survey 
 
HOLDEN- Want a role in shaping Holden’s future?  Feel inspired to make a change in 
town--or maybe you hope to preserve the town’s current character?  Your opportunity is 
here.  On Monday, June 18th, the Holden Master Plan Committee is kicking off efforts to 
update the 2008 Master Plan with a Community Survey, to be announced at the Board of 
Selectman’s Meeting, 6:30pm at, the Holden Senior Center (Council on Aging), 1130 
Main Street, Holden.  The Town of Holden is working together with the Central 
Massachusetts Regional Planning Commission (CMRPC) for the update and your input is 
requested.   
 The Community Survey period will be open from June 18th-July 18th and all 
Holden residents, business owners, students, and those employed and working in the 
town are encouraged to participate.  The purpose of the survey is to gain public input for 
the 2008 Master Plan update, anticipated to be published in 2019.   Starting June 18th, 
hard copies of the survey will be available for pick-up at Town Hall, The Senior Center, 
The Light Department, and Gale Public library.  An online version of the survey will be 
published in the Landmark, and added to the Master Plan website and Facebook pages. 

What is a Master Plan? It is a statement of a community’s intent about what it 
wants for its future and a statement of intent to carry out the plan by those with 
responsibility for doing so. This Plan will describe where, how, and at what pace Holden 
wants to develop physically, economically, and socially. This guiding document is a 
roadmap to the future of Holden, and your public input is the foundation of the plan.  The 

2008 plan has served Holden for roughly 10 years and it is nearing the end of its effective 
lifespan.  The 2019 plan will aim to pick-up where the 2008 plan leaves off and produce 
an updated outlook on what town residents want for their community. 

In addition to the survey, the collaborative effort between the Town of Holden and 
CMRPC, to update the 2008 Master Plan, will include: collecting up-to-date data on the 
town, meeting with community leaders, and hosting multiple public events for gathering 
community input. As the Town of Holden continues to evolve, this is a critical 
opportunity for its citizens to make their voices heard and establish a vision for the 
town’s future. Your participation in the survey and other community events will help 
guide the formation of Town goals and the creation of a framework for future decision-
making in Holden.  To stay informed, and to learn about future community events, check 
out the Holden Master Plan website, www.holdenmasterplan.com, or The Holden Master 
Plan Face Book Page.  Help broaden the outreach by sharing the information with family, 
friends, colleagues, neighbors, and other Holden residents or business owners. This is 
your chance to make a difference in the future of the Holden community! 
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HOLDEN MASTER PLAN WEBSITE

The Holden Master Plan website utlized online tools to engage 
and update the public on ways resident could participate as well 
as the ongoing progress of the Steering Committee. 

The website posted public event reminders, research, results, 
photos and more. 
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“HOLDEN TOMORROW” FACEBOOK PAGE

The Holden Tomorrow Facebook page took advantage of Holden residents’ social 
media presence to boost awareness of the process as a whole. The Facebook 
page also made sure to share events across different groups, from the Town of 
Holden Page to various local interest groups in order to mobilize a broad variety 
of stakeholders.
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Holden Days is the town’s biggest annual summer celebration. The Master Plan 
came to present the results of the community survey at this year’s event on Au-
gust 25th. Members of the Steering Committee, CMRPC’s Executive Director, and 
CMRPC staff were available to answer questions and encourage further participa-
tion.  The following pages include the summarized survey results posters created 
for this event.

HOLDEN DAYS
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COMMUNITY SURVEY SUMMARY
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Collaboration with Holden’s Municipal Light Department afforded the Master Plan 
the unique ability to send mailers to every residential address in Holden. Key events 
were advertised by placing reminders inside the light bill envelope, ensuring that 
every household recieved word of the planning process.

Flyers were also posted on bulletin boards, passed out at events, and included in 
local publications. 

FLYERS AND MAILERS
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While brainstorming creative outreach 
methods, the Steering Committee orga-
nized radio interviews on two different 
channels. 

Town Manager Peter Lukes, Selectman An-
thony Renzoni, Town Planner Pam Harding, 
CMRPC Executive Director Janet Pierce, 
Regional Collaboration and Communi-
ty Planning Manager Trish Settles spoke 
on Talk of the Commonwealth and WTAG 
about what a Master Plan is, why Holden is 
writing one, and how residents should get 
involved. 

RADIO SHOW
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ELECTRONIC SIGN BOARD

The Steering Committee took advantage of Holden’s electronic signboards 
to announce key public events. The signboard is posted at the intersection 
of Main Street and Shrewsbury Street and recieves lots of daily traffic. 
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VISIONING DAY EVENT & RESULTS
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Holden Bucks appeared at 
Treelighting on December 1 and 
Town Meeting December 3 to see 
where residents would like to ‘in-
vest’ in different aspects of the 
Holden community.

HOLDEN BUCKS
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LOCAL MEDIA COVERAGE
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